
 

Grundfos Social Business Policy 
 – how to engage as a Grundfos employee 
 
Online business and collaboration platforms (e.g. LinkedIn, Twitter, Yammer, wikis) will influence 
the way Grundfos employees work and engage with internal and external clients, partners and 
peers. Therefore, it is in the interest of all of us to understand and be aware of how you engage and 
interact in social collaboration networks for the benefit of all. 
 
Grundfos supports any employee who wishes to engage and contribute responsibly in social 
networking, learning, advocating, or collaboration.  
 
In order to do this, you should act in coherence with our Social Business Policy. 
 

1. Know and act in accordance with the Grundfos Values, Leadership Principles, Corporate Policies and 
Code of Conduct . 
 

2. Aim to add value. Provide worthwhile information and perspective. One of the most important 
aspects of the Grundfos brand is its people, and whatever you publish will reflect on our brand. 
 

3. You must be conscious of the extent to which you write about Grundfos or on behalf of Grundfos, and 
make it clear if you are speaking for yourself or as a representative of Grundfos. If you publish content 
online that is relevant to Grundfos but in your personal capacity, then use a disclaimer, clarifying that 
it is your own opinion or point of view. 
 

4. Always identify yourself by name and, when relevant, role at Grundfos. You are personally responsible 
and accountable for the content you publish online. Be mindful that what you publish will be public 
for a long time. 

 
5. Respect copyright, fair use and financial disclosure laws. Don't publish or provide confidential or any 

other proprietary information belonging to Grundfos or others such as partners or customers. Don't 
use Grundfos logos or trademarks without approval. 

 
6. Never discuss business performance or other sensitive matters concerning Grundfos publicly, and 

don't cite or reference clients, partners or suppliers without their approval. When you do make a 
reference, link back to the source. Don't publish anything that might allow inferences to be drawn 
that could embarrass or damage a client. 

 
7. Respect your audience. Don't use ethnic slurs, personal insults, obscenity, or engage in any conduct 

that would not be acceptable in the Grundfos workplace. You should also show proper consideration 
for others' privacy and for topics that may be considered objectionable or inflammatory—such as 
politics and religion. 

 
8. Be the first to correct your own mistakes, and avoid emotional conflicts. 
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